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VI Vision Brand Manual is an important part of corporate image and market promotion, as well as a basic strategy for brand
market competition. Through visual symbolic appeals, the abstract spiritual connotation, product characteristics, and service
content are implemented into concrete and visible forms or symbols for unified communication, so as to achieve the purpose
of highlighting brand personality and shaping brand image.

The content of the eintik VI Manual is divided into three parts: the basic part of the brand visual image specification, the part
of the brand visual image application specification and the marketing application. Since the date of publication, users of the
manual should strictly implement the specifications stipulated in this manual during the use process, and may not change it
at will, so as to ensure the standard and uniformity of the brand image. The pictures involved in the manual are not guaran-
teed to have copyrights. Please confirm the copyrights before using them for commercial purposes, and do not directly
commercialize them to prevent infringement. In the

implementation, if you have any questions about the regulations in the manual or need to modify and adjust, you should
contact the company's brand department or the organization designed by this manual. Only the company and the coopera-
tive organization authorized by the company have the right to use the eintik logo. At the same time, it must have the
responsibility to maintain the copyright and image of the logo. The content of this manual shall be strictly managed and shall

not be provided to unrelated persons.
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2.6
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Business card
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% A S SRR B R A ™ daiyongming@eintik.com & www.eintik.com Eintik Technology (Shanghai) Co., Ltd.
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2.7

S48 12113158
Work Permit
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ZEAm, ERIth AR T RFREHER,
BT R
REFHRNFAEIFRAMERIA S AL, B
FHRBBNT RS H B FiRE R Tt
N mEEIARMTE R,

12mm

18 mm

8 pt

Vi Vision Brand Manual s an
important part of corporate image
and market promotion, as wellas a
basi strategy for brand market

‘competition.

Insight into the futue

VI Vision Brand Manual is an important part of corporate image and market promotion, as well as a basic
srategy for brand market compeiton. Through visual symbolic appeals, the absiract spiritual connotation,
product characteristics, and service content are implemented into concrete and visible forms or symbols for
unified communication, so as to achieve the purpose of highlighting brand personaliy and shaping brand image.
The content of the eintik VI Manual is dvided into three parts: the basic par of the brand visual image
specifcation, the part of the brand visual image application specification and the marketing application. Since
the date of publication, users of the manual should sticly implementthe specificaions stipulated in ths manual
during the use process, and may not change it atwill 5o as to ensure the standard and uniformity of the brand
image. The pictures involved in the manual are not guaranteed to have copyrights. Please confim the
copyrights before using them for commercial purposes, and do not direclly commerciaiize them to prevent

infringement. In the.

fyou have any bout the manual or need to modify and adjust, you

o s
and the cooperative organization authorized by the company have the fight to use the eintk logo. At the same
time, it must have the responsibilty to maintain the copyright and image ofthe fogo. The content of this manual

shall be strictly managed and shall not be provided to unrelated persons.

SNVIM
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www.eintik.com

BREKR
Insight into the futue
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INSIGHT INTO THE FUTURE
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2.11
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Portfolio
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INSIGHT INTO THE FUTURE
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Information bag
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Sealing glue
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|
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Insight into the future eInFIK %
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Insight into the future
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FIRRIATHISE
Tote bag
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Work Permit
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Paper cup
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Canvas bag
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Umbrella
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Bumper sticker
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